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A most interesting statistic was published not

long ago in The Wall Street Journal. We are informed

that of all the human beings who ever walked the

face of the earth, about two-thirds of those who

lived past age 50 are alive today.

It doesn’t take an anthropologist or sociologist

to draw an obvious inference from that amazing

fact. Since it’s only in recent generations that a 

significant percentage of people have lived past

50, and since the number of those people is rapidly

increasing, the world has a far greater range and

mixture of generations existing side-by-side than ever before in history.

It’s been interesting to watch the home appliance industry evolve

an approach to this matter. The first stage of adaptation was recog-

nition of certain limitations of the older population. Out of that 

recognition came a raft of senior-friendly innovations, such as larger

knobs, handles, and dials, simplified controls, and so on. Think large,

soft handles and simplified cell phones.

The appliance industry now seems to be going into another stage—

multi-generation-friendly design. At first glance that sounds like a 

compromise, and one not favorable to younger generations. In fact, 

the appliance industry trade press has lately been reporting that

rather than resulting in a bunch of crude, dumbed-down appliances,

the newest multi-generational design approaches are being well-received

as just plain all-around more user-friendly for everyone. An example:

a lower refrigerator “shelf” that is actually a lazy Susan—no more 

squatting and reaching to get stuff from the back of the bottom shelf.

While few people would expect the 59-year-old crowd to go hang

out with the 19-year-old crowd, the bottom line is that we are truly 

entering the era of the multi-generational home and workplace, and

it behooves us to look for “everybody wins” approaches to dealing 

with the situation.

This multi-generational society thing certainly isn’t a U.S.-only

phenomenon. It’s world-wide. Interestingly, the Chinese are in for a 

particular dose of it. That’s because of all the years of the “one family,

one child” policy espoused by China. The result is projected to be a 

Chinese population with an increasing percentage of older people 

as the average family produces two seniors for each younger person.
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Jan. 22–25 World of Concrete,
Las Vegas, NV. For more in-
formation, visit www.worldof
concrete.com. 

Jan. 27–30 PACE Paint and
Coating Expo, LA Convention
Center, Los Angeles, CA. For
more info, visit www.sspc.org. 

Feb. 6–9 IKECA Annual Meet-
ing. The Pink Shell Beach 
Resort and Spa, Ft. Myers, FL.
For more information, visit
www.ikeca.org.

Feb. 11–14 The American Rental
Association (ARA) The Rental
Show, Mandalay Bay Con-
vention Center, Las Vegas, NV.
For more information, visit
www.therentalshow.com. 

Feb. 13–16 International Win-
dow Cleaning Association
(IWCA) Annual Trade Show,
Town and Country Resort and
Convention Center, San Diego,
CA. For more information, visit
www.iwca.org. 

Feb. 28–Mar. 1 Pumper and
Cleaner International Expo,
Kentucky Exposition Center,
Louisville, KY. For more infor-
mation, visit www.pumper
show.com.

Mar. 5–6 DeckExpo 2008, 
Orange County Convention
Center, Orlando, FL. For more
information, visit www.deck
expo.com. 

Mar. 26–27 Advanced Manu-
facturing Expo, International
Centre, Mississauga, ON, CAN.

Mar. 31–Apr. 3 Westec 2008
Exposition and Conference, Los
Angeles Convention Center,
Los Angeles, CA. For more in-
formation, visit www.sme.org.

Oct. 5–7 CETA PowerClean 
2008 Trade Show and Conven-
tion, Hyatt Regency Crown
Center, Kansas City, MO. 
For more information, visit
www.ceta.org.
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